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Methods
Upsell:
- sell premium product/service offering 

Cross sell:
- sell product/service add-ons
- sell additional product/service ranges

Customers spend more

Audience are wowed by the value proposition Audience clearly understand how you solve their problem(s) You personlise and develop the relationship with the audience

Methods
Personalised emails, community 
forums, memberships, loyalty program,
user contribution,
early bird access, special pricing,
gamification, membership points

Metrics
Customer lifetime value

Methods
Promotional offer, free trial, limited trial,
loss leader offer, first time discount,
free resource, cohort restriction

Metrics
No. of sales
Avg revenue per sale
Gross margin


